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PROFILE

A scrappy Seattle-based marketing leader with valued expertise in Marketing
Strategy, Demand Generation, and Account-Based Marketing strategies that drive
revenue and brand awareness. | bring experience across tech industries and
marketing disciplines incorporating ABM, channel strategy, digital advertising, and
brand website development which lead to both product and brand growth. I've
implemented my data-driven marketing strategies across B2B SaaS organizations,
top-performing real estate companies, digital marketing firms, and more.

WORK EXPERIENCE

Senior Marketing Manager, Interim Director of Marketing

Ascend Software April, 2021-present

o Reporting to CEO as interim Director of Marketing for 6 months, managing a team of 2
SDRs and marketing associates, as well as responsible for new marketing department
hires.

o Establishing and leading the development and deployment of marketing strategies that
build brand and product awareness.

o Execute scalable strategies that aligned impactful results with organizational change.

o Delivered strategies across channels, executed go-to-market strategy, developed
compelling copy, and created demand generation to increase sales pipeline by 30% per
quarter.

o Led company rebranding by designing graphics, product logos, website redesign, and
brand guidelines across multiple platforms.

o Daily tracking of leads, marketing analytics, CRM integrations, executing digital
campaigns, and building strong SEO authority.

o Event planning for two largest annual sales events while executing a marketing campaign

that lead to a 50% increase in demos booked compared to the previous year.

Marketing Communication Strategy Manager
Sincro (an Ansira company) November 2019- April 2021

« Recognized for developing the company’s most historically successful
campaign; this entailed constructing a program, tool, and campaign focused on
increased lead generation, the effort attained scorecards that realized an
opportunity rate of 51% and a closed-won rate of 26%.

o Developed and executed product and brand-driven marketing campaigns such
as digital scorecards, and brand relaunch.

o Executed internal and external brand and culture marketing efforts, and gathered
data to develop well-informed and effective strategic plans.

o Leveraged creative marketing expertise to craft influential messaging and
captivating collateral around key brand channels, as well as led generation
campaigns and partner programs.

o Presided over a comprehensive catalog of digital products and website/brand
channel landing pages.

o Independently managed complex project campaigns involving cross-team
collaboration and 3rd party vendors.

o Facilitated the sales team and sales leadership to develop and implement sales
training and coordinating staff efforts.

Digital Marketing Manager
SG Marketing February 2017-November 2019

« Drove digital marketing operations, and developed and implemented strategic
marketing campaigns.

o Served as a marketing consultant and produced customized packages for each
brand's needs to increase brand and help them reach their company goals.




